Marketing Tools Vital for Japanese Destination Marketing
Organization (DMO) and Creating/Developing Tourist Areas

Information Guide for
the Tourism Forecast Platform

Basic functions and open data are free to use.

The Tourism Forecast Platform performs the following functions:

From big data supplied by travel agencies, etc., of approximately
70 million visitor stays, analyze trends and attributes of domestic and
foreign visitors to obtain accommodation predictions six months in
advance (free with basic functions).

Obtain and analyze visitors’ country or prefecture of residence, age
group, accommodation price, number of days stayed, type of plan,
meal patterns, and lodging destinations, as well as the ability to cross
analyze the information (free with basic functions).

Approximately 470,000 sightseeing spots, duty free shops,
hospitals, Wi-Fi, ATMs, and so on valuable for domestic and foreign
tourists, which are available for each municipality in multiple
languages (English, Korean, and Chinese [Simplified/Traditional])
(free with open data).

Anyone can use it free of charge.
Currently there are approximately 5,600 registered users.
(As of March 2017)
Search “https://kankouyohou.com” or
“Tourism Forecast” for more information.

Tourism Forecast Platform Promotion Team
(Secretariat: Japan Travel and Tourism Association)

Contact

Toranomon 3-chome Building, 3-1-1 Toranomon, Minato-ku, Tokyo, Japan
105-0001

Tourism Forecast Platform Promotion Team, Tourism Information Section,
Japan Travel and Tourism Association

Tel: (+81) 03-6435-8335

Fax: (+81) 03-6435-6921

E-mail: jyouhou@nihon-kankou.or.jp

For How to Use

Kasumigaseki Building, 3-2-5 Kasumigaseki, Chiyoda-ku, Tokyo, Japan 100-6051
Tourism Forecast Platform Secretariat, JTB Corporate Sales Inc.

E-mail : visitjapan2020@gmail.com



1 TOURISM FORECAST PLATFORM OUTLINE

(URL] https://kankouyohou.com/
[Background] In areas facing a population decrease, declining birthrate, andaging population,
people are hoping to revitalize them throughtourism.
In order to promote the creation of truly enticing communities,
and in order to accommodate the increase the number of foreign
tourists visiting Japan in the future,

(Aim] By providing useful marketing data to the tourism industry,
for local governments,regional tourism associations, tourism-
related businesses, and other related personnelworking to promote
tourism, we aim to support strategic initiatives in tourist areas and
contribute to their revitalization.

(Features) Marketing tools instrumental for Japanese DMO and creating/developingtourist areas

1.With actual and forecasted accommodation data from approximately 70 million
visitorssupplied by travel agencies, etc., analyze trends and attributes of domestic and
foreignvisitors to obtain accommodation predictionssix monthsin advance.

2.0btain and analyze visitors’ country or prefecture of residence,age, group,
accommodation price, number of days stayed, type of plan,meal patterns, and lodging
destinations, as well as the ability to cross analyze the information (free with basic
functions).

3.Valuable information for domestic and foreign tourists about approximately470,000
sightseeing spots,duty free shops, hospitals, Wi-Fi, ATMs, and so on, available in
multiple languages (English, Korean, and Chinese [Simplified/Traditional]).

[Reference] Tourism Vision Realization Program 2016
—Aiming for a Japan That Will Make Tourists Want to Visit—

gkE>3>RRATITO0IS A 2016
- ERATBNE<RZAFRERELT-
(BArEZa>oFRRICEFETI23> - TOJ S A 2016)

In order to strongly promote the “Tourism Vision to Support the Future of Japan(decided by the Meeting of
the Council for the Development of a Tourism Vision to Supportthe Future of Japan on March 30, 2016), a
short term plan of action by the government based on tourism vision,and the sixth Meeting of the Advisory
Council on Tourism Nation Promotion on May 13, 2016 (chaired by the Prime Minister),the “Tourist Vision
Realization Program 2016"” (Action Program for Realizing Tourism Visions 2016) was implemented.

As part of this plan, the government will promote the release and expansion of our Tourism Forecast Platform
(excerpt below).

View Point 2: Innovate the tourism industry and increase international competitiveness,
turning it into a core industry of Japan
- Creation and development of a world-class DMO

[The Meeting of the Council for the Development of a Tourism Vision to Support the Future of Japan)
+ Provide information and promote the use of big data
<> Promote the use of tourist accommodation and attribute data, and big data
such as SNS and GPS location information by local tourism-related personnel

[Action Program to Realize Tourism Visions 2016]

- To improve service industry productivity, promoting the release and expansion
of our Tourism Forecast Platform which enables accommodation and attribute data collection on foreign
visitors, and compiles big data on tourism resources, etc., so that anyone can analyze it. [New]




1 TOURISM FORECAST PLATFORM OUTLINE

[About Our Accommodation Information]

We gather data from different sales companies through over-the-counter sales as well as domestic and
overseas online sales, actual accommodation data and reservation trends in order to provide information.

With data totaling approximately 70 million units, approximately 504 million nights were stayed in Japan.
(Accommodation and Travel Statistics Survey , Japan Tourism Agency, 2015) Additionally, once ever two
weeks, new data of approximately one to three million stays is added. Total and ranking of actual results

are calculated by multiplying and calculating actual accommodation data and reservation data by the
number of accommodation published.

[About Regional Potential Information]

Information is disclosed publically through comics (manga), electric vehicle (EV) chargers, television, etc.
on a trial basis, and a portion of data is posted as samples. In the future, with consideration to user needs,
we have plans to decide whether or not to expand on this data.

This data totals approximately 470,000 units, with “see” and other related tourist facility data provided by
the Japan Travel and Tourism Association, along with medical facility data, duty free shop data, Wi-Fi, and
other data collected from related organizations around the country, provide comprehensive information
nationwide. This information is updated periodically

Management
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manufacturers, etc.
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Regional Revitalization Support
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Financial institutions, consultants, investment companies,
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[How to Use]  With The Tourism Forecast Platform, regional administrators and < ;g%m;;wm B

businesses can easily analyze accommodation predictions and attributes,
etc., based on actual accommodation data from domestic and foreign
visitors, even without any advanced expertise.

For onsite tourism agencies and business owners
on the go, not only is it available for review on our web site,
but on smart phones and tablets, too, for easy use anytime, anywhere. | & o=
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